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Entertainment Pipeline Travel

e Live Performances
® Geographically Sensitive

e Airseat Blocks
@ e Consolidated Itinerary

PASSPORT

e Connectivity | Year-Round Access

Distribution System * Travel Agent Network
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Travel Club

* Fee-Based Membership

Hotel
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* Room Blocks

* Brand Specific * Preferred Rates

¢ Exclusive Access and Benefits

e Value / Luxury Products
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Loyalty Programs Retail | Dining | Entertainment
o ' - ¢ Global Messaging
* VIP Privileges and Experience « International Gateway m * Preferred Reservations
* Brand Affiliation Expansion | ‘ e Concierge Services
® Program Expansion * Personal & Professional o Shows | Special Events
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Individual & Group Travel Boutique Hotel Collection Amenities | Attractions
® Leisure & Business — * Spa Services
* Print & News Media Advertising - . =
* Group Booking Incentives e Site-Seeing | Tours
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